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General Information
The School of Communication offers graduate study leading to the

Master of Arts degree in communication or the Master of Arts degree
in television, film and new media production. The Master of Arts
degree in communication prepares students either for additional grad-
uate work leading to a doctoral degree or for various careers in indus-
try. The Master of Arts degree in television, film and new media
production prepares students for careers in creative areas of media
design and production.

The School of Communication houses the Production Center for
Documentary and Drama, which is integral to the technical and artistic
training of senior students in film, video and the interface between
these technologies, and in documentary production. In the Center,
students participate in full-scale location and studio production and
are mentored by the Filmmaker in Residence in the creation of their
required course film and video projects.

Master of Arts Degree in
Communication

The Master of Arts degree in communication provides advanced
studies in two areas of specialization, to include mass communication
and media studies, and communication studies. Each specialization
prepares students for one of three career paths: 1) Rigorous theoreti-
cal and methodological studies prepare students for additional gradu-
ate work at the doctoral level. 2) Studies in specific content areas
prepare students for leadership positions in key communication indus-
tries and professional areas. 3) Combining studies in communication
with selected courses in the College of Education prepares students
for teaching careers at the community college level. Placement of
communication graduates in doctoral programs is excellent; commu-
nication professors recently rated this program as one of the top three
master's programs in the nation. Other graduates occupy leadership
positions in advertising, human resource development, media and
telecommunications management, new media, organizational com-
munication, organizational training, public relations, and telecommu-
nications policy.

Research interests of faculty and students include conversation
analysis, interpersonal communication, rhetorical criticism, relational
communication, group communication, organizational communica-
tion, social influence processes, communication message and pro-
gram strategies, instructional processes, media organizations and
professionals, audience uses of media, media history, media produc-
tion, media ethics, media law, new media studies and technologies,
media criticism, media management, political communication, com-
munication regulation and policy, international communication and
intercultural communication.

Graduate students in the School of Communication have access to
computer equipment to support research endeavors. Master's degree
students are encouraged to work with faculty on research projects and
to develop their own research programs. In addition, the School of
Communication operates a large color television studio, a film and
video production center, and a post production facility as instructional
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and research facilities. The School collaborates with other depart-
ments in the College of Professional Studies and Fine Arts to operate
the Multimedia Center and the Production Center for Documentary
and Drama.

Admission to Graduate Study.

In addition to meeting the general requirements for admission to
the University with classified graduate standing as outlined in Part
Two of this bulletin, students applying for admission to the Master of
Arts degree in communication are evaluated according to the follow-
ing criteria:

1. Undergraduate major or minor in advertising, communication,
film studies, journalism, radio-television, speech communica-
tion, public relations, or a related communication discipline.
Those lacking adequate undergraduate preparation may be
admitted conditionally to the program and are required to take
one or more proficiency courses identified for each specializa-
tion, as determined by the graduate adviser for that specializa-
tion. Proficiency courses do not count toward the 30 units of a
student's graduate program. 

2. Minimum grade point average of 2.75 (when A equals 4.0) in
the last 60 semester (90 quarter) units attempted (this calcula-
tion may not include lower division courses taken after award of
a baccalaureate degree).

3. All applicants must post a Graduate Record Examination
(GRE) verbal score of 450 or higher; a GRE quantitative score
of 450 or higher; a combined GRE verbal and quantitative
score of 950 or higher; and a GRE writing assessment (GRE-W)
of level 4 or higher.

4. For international applicants for whom English is not their first
language, TOEFL paper scores of 550 (or 213 online) or higher
and a Certificate in Advanced English (CAE), indicating suc-
cessful passage of the reading, writing, listening, and English
usage test offered by the Cambridge English for Life (EFL) test-
ing program.

5. Three letters of recommendation from academic or profes-
sional references that speak to the student's ability to succeed
in graduate studies. 

6. A personal statement of purpose composed by the applicant
that: 1) identifies the degree specialization that provides the
best fit with the applicant's objectives, 2) describes the appli-
cant's undergraduate and/or professional preparation for grad-
uate studies in the program and specialization, and 3)
articulates the personal and/or career objectives that graduate
studies in communication will help the applicant pursue.

7. Students seeking transfer from the Master of Arts degree in
television, film and new media production into the Master of
Arts degree in communication must meet the admission
requirements above.

Advancement to Candidacy
In addition to meeting the general requirements for advancement

to candidacy described in Part Two of this bulletin, students seeking
the Master of Arts degree in communication must complete Communi-
cation 600A and 600B with a B grade or better prior to advancement. 

Students will be admitted for the Fall and Spring semester. For
Fall admission, application packages must be received and com-
plete by the previous March 1. For Spring admission, application
packages must be received and complete by October 1 (or
August 31 for international students).
Specific Requirements for the Master of 
Arts Degree
(Major Code: 06011)

In addition to meeting the requirements for the Master of Arts
degree as described in Part Two of this bulletin and the requirements
for one of the following two communication specializations, the stu-
dent must complete a minimum of 30 units in courses acceptable in
master's degree programs. Unless otherwise approved by the gradu-
ate adviser, all students must complete Communication 600A during
their first semester of graduate study with a grade of B or better and
must complete Communication 600B by the end of the second semes-
ter of graduate study with a grade of B or better. At least 18 units of the
total program must be in courses numbered 600-799. Approval of the
graduate adviser is required for all courses numbered 500-599. With
the approval of the graduate adviser, students may take up to six units
of graduate coursework in departments other than the School of Com-
munication. Students may not repeat any course in their program of
study without consent of the graduate adviser and instructor. 

Specialization in Mass Communication and Media Studies
This specialization offers advanced studies for individuals seeking

additional knowledge of advertising, public relations, journalistic prac-
tices, emerging communication technologies, or the impact of mass
communication practices on individuals, groups and society as a
whole. The program of study within this specialization is appropriate
for individuals who seek a career in the applied communication fields
(journalism, advertising, public relations), who wish to pursue careers
involving new media communication industries, who wish to teach at
the community college level or who wish to continue studies of mass
communication and media at the doctoral level.

Proficiency Requirements. Individuals must demonstrate relevant
undergraduate coursework for their desired area of focus within the
specialization. Individuals without adequate preparation will be asked
to take up to three proficiency courses. Specific proficiency courses
will be determined in consultation with the graduate adviser after
admission to the program.

Graduate Courses. Students may select Plan A, thesis, by complet-
ing Communication 799A (3 units) or, if Plan B is selected, the student
must complete three units of 600-700 level coursework in the School of
Communication and pass the Comprehensive Examination in Commu-
nication. The remaining 27 units of the program must include comple-
tion of Communication 600A and 600B with a grade of B or better; six
units selected from Communication 610, 620, 640, 660, 665; nine units
selected from Communication 502, 503, 505, 506, 540, 555, 560, 574,
575, 580, 581, 585, 589, 591, 596, 696, 700, 701, 708, 750, 761, 764,
766, 771, 780, 785, 792, 798, Television, Film and New Media 562,
615, 660; and six units relevant to the specialization selected with the
approval of the graduate adviser. No more than six units may be taken
outside the School of Communication. No more than six units may be
taken as special study (798).

Specialization in Communication Studies
This specialization provides advanced study of language, interac-

tion and communication in relational, cultural, and societal contexts.
Individuals in the specialization draw from international developments
in critical and cultural studies to explore culture and communication;
develop a deeper understanding of the intercultural and international
dimensions of communication; and explore communication as an
interactive process across diverse social relationships, activities and
contexts. The program of study within the specialization prepares stu-
dents for scholarly or applied careers in communication.

Proficiency Requirements. Individuals must demonstrate relevant
undergraduate coursework for their desired area of focus within the
specialization. Individuals without adequate preparation will be asked
to take up to three proficiency courses. Specific proficiency courses
will be determined in consultation with the graduate adviser after
admission to the program.
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Graduate Courses. Students may select Plan A, thesis, by com-
pleting Communication 799A (3 units) or, if Plan B is selected, the stu-
dent must complete three units of 600-700 level coursework in the
School of Communication and pass the Comprehensive Examination
in Communication. The remaining 27 units of the program must
include completion of Communication 600A and 600B with a grade of
B or better; six units selected from Communication 610, 620, 640, 660,
665; nine units selected from Communication 503, 580, 589, 591, 696,
700, 701, 706, 715, 721, 735, 740, 747, 750, 755, 766, 771, 792, 798,
Television, Film and New Media 562, 615, 660; and six units relevant to
the specialization selected with the approval of the graduate adviser.
No more than six units may be taken outside the School of Communi-
cation. No more than six units may be taken as special study (798).

Master of Arts Degree in
Television, Film and

New Media Production
The School of Communication, in the College of Professional Stud-

ies and Fine Arts, offers graduate study leading to the Master of Arts
degree in television, film and new media production. This degree is
especially useful for those pursuing careers in film, television, radio,
new media, or related production activities where sophisticated and
disciplined ability to conceive, initiate and complete original media
messages is required. Graduates of this program occupy leadership
positions in the media industries. This degree offers advanced study
in the history and criticism of broadcasting and film; scriptwriting;
financing, preproduction, and postproduction; advanced audio,
video, and film production; broadcast and film performance; interna-
tional broadcasting and cinema; educational and instructional media;
and development of production expertise in a wide range of emerging
communication technologies. The Master of Arts degree in television,
film and new media production emphasizes advanced media design
and production. Admission to this degree program requires under-
graduate preparation or equivalent professional experience, docu-
mented through submission of a portfolio of previous creative activity
or other evidence of creativity. Postbaccalaureate students who are
without previous media production education or experience and who
wish to learn television and film production should consider pursuing
a second bachelor's degree in media production or completing basic
production courses elsewhere before enrolling in graduate study at
San Diego State University. Students with an undergraduate major or
minor in media may enroll in advanced production courses for gradu-
ate credit as part of their master's program.

The School of Communication operates a large color television
studio and a radio complex as teaching facilities. KPBS-TV and KPBS-
FM, public broadcasting stations for San Diego, are located on cam-
pus and encourage student involvement. San Diego State University
operates a closed-circuit instructional television service for the entire
campus, a student-operated radio station (KCR), computer facilities,
the International Center for Communications, the Multimedia Center,
and the Production Center for Documentary and Drama.

Admission to Graduate Study

In addition to meeting the general requirements for admission to
the University with classified graduate standing, as outlined in Part
Two of this bulletin, students applying for admission to the Master of
Arts degree in television, film and new media production are evalu-
ated according to the following criteria:

Students will be admitted for the Fall and Spring semester. For
Fall admission, application packages must be received and com-
plete by the previous March 1. For Spring admission, application
packages must be received and complete by October 1 (or August
31 for international students).
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1. Undergraduate major or minor in television, film, or a related
communication discipline. Those lacking adequate undergrad-
uate preparation or equivalent professional experience for the
program will be required to complete one or more lower divi-
sion and upper division proficiency courses as determined by
the graduate adviser. Proficiency courses do not count toward
the 30 units of a student’s graduate program.

2. Minimum grade point average of 2.75 (when A equals 4.0) in
the last 60 semester (90 quarter) units attempted (this calcula-
tion may not include lower division courses taken after award of
a baccalaureate degree).

3. All applicants must post a Graduate Record Examination
(GRE) verbal score of 450 or higher; a GRE quantitative score
of 450 or higher; a combined GRE verbal and quantitative
score of 950 or higher; and a GRE writing assessment (GRE-W)
of level 4 or higher. For applicants deficient in the GRE quanti-
tative, a score of 450 or higher on the GRE analytic may be sub-
stituted.

4. For international applicants for whom English is not their first
language, TOEFL paper scores of 550 (or 213 online) or higher
and a Certificate in Advanced English (CAE), indicating suc-
cessful passage of the reading, writing, listening, and English
usage test offered by the Cambridge English for Life (EFL) test-
ing program.

5. Three letters of recommendation. At least one letter from an
academic reference and at least one letter from a professor or
professional acquainted with the applicant’s creative activities.

6. A resume that includes any film and/or video production expe-
rience you have had. (Note: Candidates with no previous pro-
duction experience will be required to take an intensive
undergraduate film production course that does not count
toward the graduate degree.) 

7. The best evidence applicant can provide of creativity, technical
skill level, and command of the medium. Generally, a sample
reel is the most useful. The sample reel should be a film, video-
cassette (VHS) or DVD of work in which applicant held a key
creative role (writer/director, cinematographer, editor, sound
designer, production designer). Credits must be clearly indi-
cated. Even though long work may be submitted, no more than
10 minutes of the work provided will be viewed, so cue, or
specify appropriate cueing, of sample. In lieu of a sample reel,
other examples might include a sample of original textual work
(play, story, or screenplay for writers/directors) or visual mate-
rial (drawings, storyboards, designs, or studio photography
that may reflect lighting, framing, or composition skills).

8. A list, by author and title, of six books (novels, plays, essays)
that have influenced applicant artistically.

9. A list of three films (narratives, documentaries, experimental),
plays or television programs that applicant admires, devoting
one paragraph to each work.

10. A list and description (in a sentence) of applicant’s hobbies
and interests outside of film, video, and theatre.

11. Personal Statement: A short essay describing your creative
and career goals and how you think this program will benefit
you. (Maximum two pages.)

Admission to the program is competitive, and satisfying these
requirements does not guarantee admission. The decision to admit is
based on consideration of the entire application file; promising appli-
cants in unusual circumstances are encouraged to apply.

Students accepted for graduate study in the Master of Arts degree
in television, film and new media production are initially admitted with
conditional graduate standing (classified). Full classified standing is
awarded only after the student has completed Television, Film and
New Media 600 with a grade of B or better.
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Advancement to Candidacy
In addition to meeting the general requirements for advancement

to candidacy described in Part Two of this bulletin, students seeking
the Master of Arts in television, film, and new media production must
complete Television, Film and New Media 600 and 702 with a grade of
B or better prior to advancement.

Specific Requirements for the
Master of Arts Degree
(Major Code: 06031)

Candidates for the Master of Arts degree in television, film and
new media production must complete 30 units of coursework and to
include the following:

1. Communication 799A (Plan A, the thesis option, is required of
all students in the program), Television, Film and New Media
600 (required for classified graduate standing), and 702.

2. With approval of the graduate adviser, 21 additional graduate
units in Television, Film and New Media, Communication, and
other departments, of which nine units must be at the 600-700
level.

3. No more than nine units of electives outside the School of Com-
munication.

Courses Acceptable on Master’s Degree 
Programs in Communication and 
Television, Film and New Media Production 
(COMM) (JOUR) (TFM)

Communication (COMM)
UPPER DIVISION COURSES

500. Current Problems in Mass Communication (3)
Prerequisites: Communication 440, 460, or 480 or Journalism 300;

and at least 12 units of upper division coursework in communication.
Problems and topics in mass communication. Ethics, social

responsibility, professionalism, multi-cultural issues, international
media systems and audiences, global markets, and technology.

501. Management of Telecommunications Systems (3) II
Prerequisite: Communication 375 or 440 or admission to the grad-

uate program. Proof of completion of prerequisite required: Copy
of transcript.

Organization and administration of telecommunications systems,
with emphasis on structure, policy environment, and principal institu-
tions affecting telecommunications industries.

502. Law of Mass Communication (3)
Prerequisites: Communication 200 or Political Science 102, and

upper division standing.
Libel, invasion of privacy, censorship, contempt of court, pornog-

raphy. Constitutional guarantees affecting print and broadcast media.
Government restrictions.

503. Instructional Communication (3)
Prerequisites: Communication 160 and 305. Proof of completion

of prerequisites required: Copy of transcript.
Communication messages and strategies as they apply to instruc-

tional contexts. Communication within traditional instructional con-
texts and focus on training programs, adult workshops, and other less
traditional information dissemination situations. 

505. Government and Telecommunications (3) II
Prerequisite: Twelve upper division units in communication.
Responsibilities of telecommunication organizations as pre-

scribed by law, government policies and regulations, and significant
court decisions. 
506. Advertising and Society (3)
Prerequisites: Communication 300 and 350.
Theoretical and philosophical analysis of advertising in modern

society.

530. Conversational Interaction (3)
Prerequisite: Completion of preparation for the general communi-

cation studies program or admission to the graduate program.
Sequential organization of naturally occurring conversational

practices. Reliance on recordings and transcriptions for detailed
examinations of interactants’ methods for achieving social actions
and organizing interactional occasions.

540. Media Management Research (3)
Two lectures and two hours of activity.
Prerequisites: Communication 310W and 440 with grades of C

(2.0) or better. Proof of completion of prerequisites required: Copy
of transcript. Limited to Media Management majors and minors, Major
Code: 06032.

Applying research in cable, film, radio, television and telecommu-
nications management. Designs, methodologies, analyses, applica-
tions of audience, programming, and advertising research. 

541. Advanced Creative Production (3)
One lecture and four hours of activity.
Prerequisites: Communication 461 or 481; and consent of instructor.
Design and production of print and electronic advertising and

public relations messages. Creative strategy and evaluation. Print,
film and video techniques. Maximum credit six units.

545. Communication and Rhetorical Movements (3)
Prerequisite: Completion of preparation for the general communi-

cation studies program or admission to the graduate program.
Historical perspective of role of communication in social change in

rhetorical movements and social change.

555. New Media Production (3)
Two lectures and three hours of activity.
Prerequisite: Upper division standing or admission to the graduate

program.
Development of audio visual/communication products in new

media formats. Multi-media laboratory use to be arranged.

560. Advertising Research (3) I
Prerequisites: Communication 310W and 460 with grades of C

(2.0) or better. Proof of completion of prerequisites required: Copy
of transcript. Limited to advertising majors and minors (Major Code
06041).

Systematic application of quantitative and qualitative research to
planning, design, and management of advertising campaigns.
Cases, practices, and problems in application of research to con-
sumer, market analysis, positioning, creative selection, media plan-
ning, and campaign evaluation. 

565. Advertising Campaigns (3) II
Prerequisites: Communication 461 and 560.
Planning and creation of advertising campaigns including situa-

tion analysis and strategy, advertising and marketing objectives, con-
sumer analysis and target audience selection, creative development,
media strategy and tactics, sales promotion, and campaign evalua-
tion. 

571. Intercultural Communication Theory (3)
Prerequisite: Completion of preparation for the general communi-

cation studies program and Communication 371, or admission to the
graduate program.

Theories of cross-cultural and intercultural communication, includ-
ing ethnic identity, communication competence, and cultural values.

574. International Advertising (3)
Prerequisites: Communication 300, 350, and six upper division

units in School of Communication courses.
Comparative cultural, economic, legal, political, and social condi-

tions relevant to international advertising. Not open to students with
credit in Communication 474.
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575. Technological Trends in Telecommunication (3)
Prerequisite: Limited to Major Codes: 06011, 06021, 06031,

06032, 06041, 05992, 06033, or admission to graduate program.
Developments and trends in telecommunication and related tech-

nology, with implications for the future. Practical experience with on-
line computer activities.

580. Communication and Politics (3)
Prerequisites: Communication 160 and 305. Proof of completion

of prerequisites required: Copy of transcript.
Contemporary political communication events and processes,

with a focus on speeches, debates, and campaigns.

581. Public Relations Research (3)
Two lectures and two hours of activity.
Prerequisites: Communication 310W and 480 with grades of C

(2.0) or better and 489. Proof of completion of prerequisites
required: Copy of transcript. Limited to public relations majors and
minors (Major Code 05992).

Qualitative and quantitative methods used in evaluation research
to plan, track, and evaluate public relations programs. Computerized
statistical analysis.

583. Medical Interaction (3)
Prerequisites: Communication 300 and 350.
Theoretical and applied approaches to health communication

including interactional patterns among doctors, nurses, patients, fam-
ily members, therapists, counselors, and clients. Not open to students
with credit in Communication 584.

584. Legal Interaction (3)
Prerequisites: Communication 300 and 350.
Interactional patterns among judges, lawyers, witnesses, juries,

and related legal personnel. Implications for understanding con-
straints on exchange within institutional interaction and social justice
as a practical accomplishment.

585. Professional Practices in Public Relations (3) II
Prerequisites: Communication 581 and credit or concurrent regis-

tration in Communication 481.
Advanced cases in public relations management. Theory and

practice of issues management, integration of the public relations
function in strategic management in a variety of corporate, govern-
mental, nonprofit, social, and cultural organizations.

589. Ethical Issues in Communication (3)
Prerequisites: Communication 160 and 305. Proof of completion

of prerequisites required: Copy of transcript.
Classical and modern ethical concepts and issues in communica-

tion.

591. International Telecommunications (3) I
Prerequisite: Twelve upper division units in School of Communica-

tion or admission to the graduate program.
Comparative study of economic, social, political determinants of

broadcasting, and telecommunication systems around the world.

592. Persuasion (3)
Prerequisite: Communication 103. Open to majors and nonmajors.
Key variables and theories in the persuasion process: persuasive

sources, messages, receiver variables, propaganda, brainwashing,
cognitive, behavioral, and social theories of persuasion. Not applica-
ble to the M.A. degree in communication.

596. Selected Topics (1-4)
Prerequisite: Senior standing or above.
Specialized study in selected topics. See Class Schedule for spe-

cific content. Limit of nine units of any combination of 296, 496, 596
courses applicable to a bachelor’s degree. Maximum credit of six
units of 596 applicable to a bachelor’s degree. Maximum combined
credit of six units of 596 and 696 applicable to a 30-unit master’s
degree.
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Communication (COMM)
GRADUATE COURSES

600A. Seminar: Introduction to Communication Graduate 
Studies  (3)

Prerequisite: Classified or conditionally classified graduate stand-
ing in the School of Communication.

Contemporary and emergent communication theory. Extensive
writing from exercises in bibliographical techniques, database
searches, reference works, scholarly journals, and research proposal.
Required for first semester of graduate work; prerequisite for
advancement to candidacy. May not be repeated more than once.

600B. Seminar: Communication Research Methods (3)
Prerequisite: Classified or conditionally classified graduate stand-

ing in the School of Communication.
Methods and tools of inquiry in communication research. Survey/

experimental methods, conversation analysis, ethnographic, theoreti-
cal, critical and rhetorical studies. Required for first semester of grad-
uate work; prerequisite for advancement to candidacy. May not be
repeated more than once.

610. Seminar: Advanced Communication Theory (3)
Prerequisite: Communication 600A.
Advanced methods of theory construction, explication, and evalu-

ation in communication, including alternatives to traditional communi-
cation science.

620. Seminar: Quantitative Methods in Communication 
Research (3)

Prerequisites: Communication 540, 560, and 581 or Communica-
tion 600A and 600B.

Advanced applications of survey methodology; evaluation of
experimental and quasi-experimental procedures; methods of statisti-
cal inference and research design; application of computer statistical
package.

640. Seminar: Critical and Rhetorical Methods in 
Communication (3)

Prerequisites: Communication 600A and credit or concurrent reg-
istration in Communication 600B.

Methodologies for textual, rhetorical, semiotic, narrative, and
reception research. Use of case studies, focus groups, and interpre-
tive methods.

660. Seminar: Ethnographic Methods in Communication 
Research (3)

Prerequisites: Communication 600A and 600B.
Historical and contemporary assumptions of ethnographic inquiry,

including research design, data collection, and analysis of field mate-
rials.

665. Seminar: Conversation Analysis in Communication 
Research (3)

Prerequisites: Communication 600A and 600B.
Assumptions and practices of conversation analysis. Repeated

examinations of diverse recordings and transcriptions as resources
for analyzing distinctive, methodological, and ordered nature of com-
munication contexts.

696. Special Topics  (1-3)
Prerequisite: Graduate standing.
Intensive study in specific areas of communication. May be

repeated with new content. See Class Schedule for specific content.
Maximum credit six units applicable to a master’s degree. Maximum
combined credit of six units of 596 and 696 applicable to a 30-unit
master’s degree. 

700. Seminar: Telecommunication Management (3)
Prerequisites: Communication 600A and 600B.
Planning, organizing, and staffing in communications and media

enterprises. Managing creative processes. Examining technologies
and competitive environments.
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701. Seminar: Mass Communication Problems (3)
Prerequisites: Communication 600A and 600B.
Reading, investigation, and research concerning current topics in

problems of mass media. May be repeated with new content. Maxi-
mum credit six units.

706. Seminar: Organizational Communication (3)
Prerequisites: Communication 600A and 600B.
Functions, forms, and consequences of communicating in organi-

zations in a changing work world. Topics such as culture groups, net-
works, leadership, conflict, and decision making.

708. Seminar: Mass Communication and Society (3)
Prerequisites: Communication 600A and 600B.
Rights, responsibilities, and characteristics of mass media and

mass communication practitioners. Characteristics and responsibili-
ties of audiences and society.

715. Seminar: Nonverbal Communication (3)
Prerequisites: Communication 600A and 600B.
Nonverbal human behavior, including body movements, gesture,

gaze, touch, and integration of vocal and nonvocal activities in human
interaction.

721. Seminar: Interaction and Health (3)
Prerequisites: Communication 600A and 600B.
Personal, interactional, cultural, and political dimensions of com-

munication about health and illness. Assumptions, practices, and
structures of discourse across boundaries of family, social, and insti-
tutional contexts. May be repeated with new content. Maximum credit
six units.

735. Seminar: Relational Communication (3)
Prerequisites: Communication 600A and 600B.
Contemporary theory and research addressing interpersonal ver-

bal and nonverbal communication in intimate and non-intimate rela-
tionships.

740. Seminar: Rhetorical Theory (3)
Prerequisites: Communication 600A and 600B.
Leading figures in rhetorical theory from Plato to contemporary

theorists. Application of theory to public address.

747. Seminar in Argumentation (3)
Prerequisites: Communication 600A and 600B.
Process and theory of argumentation including argument fields,

spheres, and evaluation of contexts such as conversation, history,
public policy-making.

750. Seminar in Selected Topics: Communication Contexts (3)
Prerequisite: Communication 600A.
Intensive study in specific contextual forms of communication

such as legal interaction, gender, group communication, international
journalism, and the dark side of communication. See Class Schedule
for specific content. May be repeated with new content. Maximum
credit nine units applicable to a master’s degree in communication.

755. Seminar: Public Address (3)
Prerequisites: Communication 600A and 600B.
Case studies of rhetorical events which illustrate rhetorical theory.

May be repeated with new content. See Class Schedule for specific
content. Maximum credit six units applicable to a master’s degree.

761. Seminar: Selected Topics in Telecommunications (3)
Prerequisite: Communication 600A.
Intensive study in telecommunications issues and trends. See

Class Schedule for specific content. May be repeated with new con-
tent. Maximum credit nine units applicable to a master’s degree in
communication.

764. Seminar: Telecommunication Technology and Policy (3)
Prerequisites: Communication 600A and 600B.
Contemporary trends in telecommunication and information tech-

nology, implications of trends for public policy and affected busi-
nesses. Interaction between technology, implications of trends for
public policy and affected businesses. Interaction between technol-
ogy and regulation.
765. Seminar: Conversational Interaction (3)
Prerequisites: Communication 600A and 600B.
Sequential organization of naturally occurring conversational prac-

tices. Reliance on recordings and transcriptions for detailed examina-
tions of interactants’ methods for achieving social actions and
organizing interactional occasions. (Formerly numbered Communica-
tion 730.)

766. Seminar: Telecommunication Issues and Trends (3)
Prerequisites: Communication 600A and 600B.
Issues and trends important to coming decade, resulting from

rapid evolution of telecommunications and related technologies, and
their applications in society.

771. Seminar: Intercultural Communication (3) I, II
Prerequisites: Communication 571, 600A, and 600B.
Analysis of cultural influences on human communication acts.

Emphasis on cultural values, perception, social organizations, lan-
guage, and nonverbal codes.

780. Seminar: Public Relations Research (3)
Prerequisites: Communication 581, 600A, and 600B.
Analysis and critique of contemporary public relations programs

and theory. Development of a comprehensive public relations project
involving original research.

785. Seminar: Advertising Research (3)
Prerequisites: Communication 560, 600A, and 600B.
Advanced topics in theory, design, and utilization of advertising

research.

792. Seminar: Persuasion (3) I, II
Prerequisites: Communication 600A and 600B.
Contemporary theories and models of persuasion, methods of

assessing persuasive effect, and analysis of research literature. 

798. Special Study (1-3) Cr/NC/RP
Contract required. Arranged with graduate coordinator in area of

study. Individual study. Maximum credit six units applicable to a mas-
ter’s degree. 

799A. Thesis or Project (3) Cr/NC/RP
Prerequisites: An officially appointed thesis committee and

advancement to candidacy.
Preparation of a project or thesis for the master’s degree. 

799B. Thesis or Project Extension (0) Cr/NC
Prerequisite: Prior registration in Thesis or Project 799A with an

assigned grade symbol of RP.
Registration in any semester or term following assignment of RP in

Course 799A in which the student expects to use the facilities and
resources of the university; also student must be registered in the
course when the completed thesis or project is granted final approval.

Journalism (JOUR)
UPPER DIVISION COURSES

529. Investigative Reporting (3)
One lecture and four hours of activity.
Prerequisites: Journalism 420 with minimum grade of C (2.0);

upper division standing; and a passing score on the Grammar, Spell-
ing, and Punctuation (GSP) test.

Development of articles of substance and depth in specialized
areas. Research, analysis and interpretation of complex issues in the
news. Special problems of the sustained, reportorial effort. Field and
laboratory practice. 

530. Management of News Organizations (3)
Prerequisites: Senior standing and twelve upper division units in

journalism.
Role of manager in journalism and journalism-related organiza-

tions. Interaction of news, entertainment, advertising, circulation, pro-
duction, and promotion functions as related to economic demands. 
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550. News Production (3)
One lecture and four hours of activity.
Prerequisites: Journalism 420 with minimum grade of C (2.0); and a

passing score on the Grammar, Spelling, and Punctuation (GSP) test.
News production principles and techniques. Field and laboratory

practice. 

Television, Film and New Media (TFM)
UPPER DIVISION COURSES

510. Script Writing for Television and Film (3)
Prerequisites: Television, Film and New Media 110, 260 or 261;

and satisfaction of the English Placement Test and Writing Compe-
tency requirements.

Scripting of dramatic original and adaptation forms, and the docu-
mentary. (Formerly numbered Television, Film and New Media 410.)

522. Film and Television Cinematography (3) I
Two lectures and three hours of laboratory.
Prerequisites: Television, Film and New Media 110, 122, and 123.

Proof of completion of prerequisites required: Copy of transcript.
Advanced theory and practice of cinematography for film and tele-

vision production. Practicum in cinematography problems related to
control of light and image for television and film, including use of spe-
cialized equipment, film and videotape stock, location and studio
shooting, and complex blocking problems.

550. Art Direction for Television and Film (3) II
One lecture and four hours of activity.
Prerequisites: Television, Film and New Media 350, 260 or 261,

and consent of instructor. Proof of completion of prerequisites
required: Copy of transcript.

Aesthetic, technical, and administrative aspects of design for tele-
vision and film. Experience in scenic design, construction, decora-
tion, lighting, and special effects.

551. Production Design for Television and Film (3)
Prerequisites: Television, Film and New Media 350 and credit or

concurrent registration in Television, Film and New Media 401.
Theory and analysis of production design concepts for television

and film. Determination of stylistic and technical requirements for fic-
tional and nonfictional productions. 

560. Advanced Film (3)
Two lectures and more than three hours of activity.
Prerequisites: Television, Film and New Media 260, 261, and 510

with grade of B (3.0) or better in each and consent of instructor. Proof
of completion of prerequisites required: Copy of transcript.

Practicum in direction and production of dramatic and nondra-
matic film. Cameras, lighting, design, sound techniques, experience
in University sponsored productions. Completion of a short film.

561. Advanced Television (3)
Two lectures and more than three hours of activity.
Prerequisites: Television, Film and New Media 260, 261, and 510

with grade of B (3.0) or better in each and consent of instructor. 
Stylistic techniques, and individual projects in producing and

directing. Documentary production.

562. Documentary and Propaganda Film/Television (3)
Prerequisite: Television, Film and New Media 160.
Analysis through viewing of persuasive concepts, techniques, and

forms in international, documentary film and television programs, and
special effects.

565. Animated Film and New Media Techniques (3) II
Two lectures and more than three hours of activity.
Animation production and practical experience in digital technolo-

gies.

569. Advanced Projects in Film and Video (3)
Two lectures and more than three hours of activity.
Prerequisites: Television, Film and New Media 510, and 560 or 561.
Original and creative work demonstrating significant achievement

in film and video production. Maximum credit six units. (Formerly num-
bered Television, Film and New Media 469.)
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596. Selected Topics in Television, Film and New Media (3)
Prerequisite: Twelve units in television, film and new media.
Specialized study of selected topics from the areas of television,

film and new media. May be repeated with new content. See Class
Schedule for specific content. Limit of nine units of any combination of
296, 496, 596 courses applicable to a bachelor’s degree. Maximum
credit of six units of 596 applicable to a bachelor’s degree. Maximum
combined credit of six units of 596 and 696 applicable to a 30-unit mas-
ter’s degree.

Television, Film and New Media (TFM)
GRADUATE COURSES 

600. Seminar: Research and Bibliography in Media 
Production (3)

Methods of research, telecommunications policy, critical analysis,
and writing in relation to creative work.

610. Seminar in Writing for Television and Film (3)
Prerequisite: Admission to creative specialization.
Non-dramatic and dramatic structures as they apply to non-fiction

and fiction television programs and films. Writing full length script or
scenario. Maximum credit six units applicable to a master’s degree. 

615. Seminar in Criticism of Electronic Media and Cinema (3)
Prerequisite: The equivalent of an undergraduate major in televi-

sion, film, and new media production.
Standards for objective appraisal of the ethical and artistic

aspects of radio, television and film programs. 

660. Seminar in Dramatic and Documentary Forms in Television 
and Film (3)

Prerequisite: Admission to creative specialization.
Techniques and stylistic contributions of major directors as seen in

their television and film productions. Maximum credit six units appli-
cable to a master’s degree.

665. Seminar in Documentary Filmmaking (3)
Prerequisites: Television, Film and New Media 560, 562, and

admission to creative specialization.
Documentary production, emphasizing conceptual and technical

understanding, intellectual, artistic and emotional aspects of screen
authorship, historical, and contemporary uses and practical experi-
ence in production of documentaries. Maximum credit six units appli-
cable to a master’s degree.

702. Seminar in Media Message Design (3)
Prerequisite: Television, Film and New Media 600.
Designated for students embarking on creative projects.

Addresses selection, organization, and creative techniques of mes-
sage design elements in the telecommunications and film media.
Methods and approaches to planning creative projects. Development
of proposals for projects as well as grant applications.

798. Special Study (1-3) Cr/NC/RP
Individual study. Contract required. Arranged with graduate coor-

dinator in area of study. Maximum credit six units applicable to a mas-
ter’s degree.

799A. Thesis or Project (3) Cr/NC/RP
Prerequisites: An officially appointed thesis committee and

advancement to candidacy.
Preparation of a project or thesis for the master’s degree.

799B. Thesis or Project Extension (0) Cr/NC
Prerequisite: Prior registration in Thesis or Project 799A with an

assigned grade symbol of RP.
Following assignment of RP in Course 799A, registration in this

course is required in any semester in which the student expects to use
the facilities and resources of the University; also student must be reg-
istered in this course when the completed thesis or project is granted
final approval.
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